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	 Know your why. Articulate your  
business’ purpose. 

What it is
Simple 1-2 sentences
Easily shared with your audiences

What it is not
What you do
How you do it 

  
 

 
 

 
 

 

Simon Sinek elaborates on how great leaders inspire action 
through knowing the WHY.

https://startwithwhy.com/
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 Pinterest  
 

  
logo inspiration 

 
 

 

 
 

 
 

  

 

	

What it is
 

What it is not

 

http://www.pinterest.com
https://www.pinterest.com.au/designing_simple/boards/
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How you look - Colour
 

 
 

 
 

 

 
 

 
 

 
 

 

  
. Pinterest 

 
 Adobe Color CC  

 
 

 
 

 
 

 
 

 
  

http://www.pinterest.com
https://color.adobe.com/create


	  

What it is
Appealing to your audience
Matches your brand’s tone

What it is not
Identical to your competitors
Your favourite colour 
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•	  

•	  
 
 

 
•	  

 Canva’s Ultimate guide to font pairing  
 

•	  
 

 
Google fonts  Adobe Typekit  

 

 
 

Sentence case and serif fonts are better for 
readability in print formats. 

Counter space

x-height

 

	 Choose typography.

What it is
Legible 
Matches your brand’s tone

What it is not
Too many fonts

https://www.canva.com/learn/the-ultimate-guide-to-font-pairing/
https://fonts.google.com/
https://typekit.com/
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http://www.designingsimple.com.au?utm_campaign=launch_2018&utm_medium=content_piece&utm_source=ebook&utm_content=brand_identity&utm_term=p1_ds_button
mailto:erin%40designingsimple.com.au?subject=Branding%20Kickstarter%20Enquiry
http://www.designingsimple.com.au?utm_campaign=launch_2018&utm_medium=content_piece&utm_source=ebook&utm_content=brand_identity&utm_term=p22_ds_url
https://www.designingsimple.com.au/
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